Advanced retail solutic

From loyalty programs to security and curbside pickup, Ingram Micro’s smart retail solutions can
connect retailers with their customers and provide knowledge and tracking of inventory and security
around assets. Gain access to an innovative network of solutions for all smart retail needs.

PHYSICAL SECURITY:
Keep associates and
inventory safe with security ASSISTED POS:
systems that provide high- Create a tension-free buying
resolution imagery, videos MOBILE PAYMENTS: experience. Our system
STORE CONNECTIVITY: and sound. From contactless payments to collaborates with smart retail
Wireless and wired networks mobile wallets, any business, big solutions so employees can spend
give retailers the capability to or small, can offer secure mobile more time with clients.
connect with their customers payment options to customers.
in real time.
|
DATA ANALYTICS: |
Easily collect and analyze ] ’ LOYALTY PROGRAM:
a wide variety of data () Develop a customer loyalty

to give insight into a
store’s needs, successes
and more.

program through software
management systems that
promote products and
services while gathering
customer insights.

SELF-CHECKOUT:
| Give your customers another option
NETWORKING MANAGEMENT: > to complete their shopping experience
Utilize software to monitor and and put the control back into their
control with contactless options hands using self-checkout.

and organizational management in
person and on the cloud.

INVENTORY AND REPLENISHMENT:
Scale a business without hassle.
Integrate smart technology that allows
retailers to digitally view total inventory
and replenish as needed.

CURBSIDE PICKUP:
Provide customers with a

convenient, fast and contactless
shopping experience.

Did you know?

The global smart retail technology market is expected to grow from $22 billion in

2021 to more than $68 billion by 2026.
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